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Chapter 1.1 – Defining Marketing

1. Marketing

The process of developing, promoting, and distributing products to satisfy customer’s needs and wants.

2. Products

Goods and services both of which have monetary value and satisfy customers’ needs and wants.

3. Goods

The kind of things you can touch and hold in your hand.

4. Services

The kinds of things you can’t physically touch; tasks performed for customers.

5. Exchange

When something is sold in the marketplace; merchandise brought back to be replaced by other merchandise.

6. What is marketing?

Marketing is the process of developing, promoting, and distributing products to satisfy customers’ needs and wants.

7. What is an exchange?

An exchange is the sale of something in the marketplace.

8. What are the seven functions of marketing?

1. Distribution

2. Financing

3. Marketing information management

4. Pricing

5. Product/service management

6. Promotion

7. Selling
