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Chapter 2.1

The Marketing Concept

1. What does the marketing concept state?

Businesses must satisfy customer’s needs and wants in order to make a profit.
2. Who are the customers of Sony Electronics and Hershey Chocolates?  Who are their consumers?

Customer – Sony Electronics – electronics stores

                    Hershey Chocolates – general public

Consumers – Sony Electronics – users of the product

                       Hershey Chocolates – users of the product
3. What is a market?

All of the POTENTIAL customers who share common needs and wants and who have the ability and willingness to buy the product.

4. What is a target market?

Focuses all marketing mix decisions on a very specific group of people you want to reach with your product or service.

5. What are the four P’s of the marketing mix?

Product – what are you going to make or sale

Place – how will you get the product from the manufacturer to the consumer

Price – how much are you going to sale your product or service for

Promotion – how are you going to let your potential customers know about your product or service
Thinking Critically

Many women’s magazines such as Glamour and Elle publish advertisements for men’s cologne.  Explain the rationale for this practice.

Women buy cologne as gifts for men they know. 

