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Chapter 2.2 – Market Segmentation

1. What do demographics, psychographics, geographics, and product benefits have in common?

They are all methods of segmenting a market.

2. How can a market be segmented using demographics?

Segment by age, gender, income, ethnic background, education, and occupation

3. What does the study of psychographics involve?

Study of consumers’ social and psychological characteristics

4. Provide one example of how a marketer can segment a market based on product benefits.

Athletic shoes can be marketed by how they are used.

5. Of what significance are the combined African-American, Hispanic, and Asian-American populations to marketers?

They make up at least 33% of the United States population and spend about $650 billion annually

Thinking Critically

6.  How can Proctor and Gamble market household products to a male market segment?  What problems might Proctor and Gamble encounter in that endeavor?

They can advertise in magazines that men read such as Sports Illustrated and can develop products targeting men.  Problems may be customer confusion due to universal uses.

